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2001 The One Show : advertising`s best
print, design, radio, tv vol 23 /

Barrie,Bop.                    1659.1 BO1 2001

Ad worlds : brands, media, audiences / Myers, Greg, 1954-                    1659.1 M A2 1999

Advertising Jefkins,Frank.                    2659.1 J A3 1992

advertising Hickey, Lisa.                    2741.67 H A4 2002

Advertising and A Democratic press Baker, Edwin C.                    1659.10973 B
A

5 1994

Advertising and new media Spurgeon, Christina.                    2659.134 S A6 2008

Advertising and promotion  : an
integrated marketing communications
approach /

Hackley, Chris                    1659.1 H A7 2010

Advertising and promotion : an integrated
marketing communications perspective /

Belch, George E. (George
Eugene).)

                   2659.1 B A8 2001

Advertising and promotion : an integrated
marketing communications perspective /

Belch, George E. (George
Eugene)

                   2659.1 B A9 2007

Advertising and Promotion : an integrated
marketing communications perspective /

Bflch , GeorgeE.                    2659.1 B A10 2004

Advertising and the promotion industry St. John, Maggie-Jo.                    1428.64 S.A11 1994

Advertising campaign strategy : a guide
to marketing communication plans /

Parente, Donald.                    1659.113 P A12 2006

Advertising Communication & Promotion 
management

Rossiter,John R.                    1659.1 R A13 1997

Advertising communications & promotion
management

Rossiter, John R.                    1659.1 R A14 1997

The Advertising concept book : think
now, design later : a complete guide to
creative ideas, strategies and campaigns
/

Barry, Pete.                    1659.1 B A15 2008

The advertising concept book : think now,
design later : a complete guide to
creative ideas, strategies and campaigns
/

Barry, Pete.                    1659.1 BA16 2008

Advertising creative : strategy, copy +
design /

Altstiel, Tom.                    1659.1 A A17 2010

Advertising graphics Bockus,  William H.                    1659.1324 BA18 1986

The Advertising Handbook Brierly, Sean, 1966-                    2659.1 B A19 1995

Advertising & IMC : principles & practice / Moriarty, Sandra E.
(Sandra Ernst)

                   1659.1 M A20 2012

Advertising in tourism and leisure Morgan, Nigel.                    1338.4791 MA21 2000

Advertising is dead : long live advertising!
: over 200 inspiring campaigns for the
new marketplace /

Himpe, Tom.                    1659.1 HA22 2006

Advertising : its business, culture and
careers /

Tibbs, Andy,                    1659.1023 T A23 2009

Advertising language : a pragmatic
approach to advertisements in Britain and
Japan /

Tanaka, Keiko.                    3659.1 T A24 1994

Advertising media planning Sissors , Jack Zanville                    1659.111 S A25 2010

Advertising media planning : Abrand
management approach /

Kelley, Larry D.                    1659.111 K A26 2004

Advertising : new techniques for visual
seduction  /

Stoklossa, Uwe.                    1741.67 SA27 2007

Advertising : principles & practice / Wells, William, 1926-                    2659.1 W A28 2006
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Advertising, promotion, and supplemental
aspects of  integrated marketing
communications

Shimp, Terence A.                    1658.82 S A29 1997

Advertising, promotion & supplemental
aspects of integrated marketing
communications

Shimp, Terence A.                    3659 S A30 2000

Advertising : Strategy, Creativity and
Media /

Fill, Ghris                    1659.1 F A31 2013

Advertising Theory & Practice Sandage, C. H. (Charles
Harold), 1902-

                   1659.1 S A32 1989

Age of propaganda : the everyday use
and abuse of persuasion /

Pratkanis, Anthony R.                    1659.1 PA33 1991

The American advertising awards : the
book. volume /

Tippett,Kit.                    1741.6 TA34 1996

Art directors annual 83. warren,emily.                    1741.67 WA35 2004

Art Directors Club of Europe. : best of
european design & advertising.

Laurence King,.                    2659.14 L A36 1998

The Best of brochure design 07 Harvey , Wilson.                    1741.6 HB37 2003

The best of brochure design 4. Distributed by North Light,.                    1741.6 DB38 1998

The best of brochure design 6 Cullen, Cheryl Dangel.                    1741.66 C.B39 2001

The black book : advertising illustration / faust,clifford.                    1741.67 FB40 2001

The Book of Guinness advertising Sibley, Brian.                    2659.1966330
941 SB

41 1985

Born to buy : the commercialized child
and the new consumer culture /

Schor, Juliet.                    1305.230973
S B

42 2004

Bottom-Up Marketing Ries,AL.                    1658.8 RB43 1989

BrandingUSA. Pedersen,B.Martin                    1741.609 PB44 2006

Browser : the Internet Design Project / Faber, Liz.                    1741.67 F.B45 1997

Cases in advertising and communications
management

Greyser, Stephen A.                    1659.302 GS46 1992

Cases in advertising and promotion
management

Quelch, John A.                    1659.1 QC47 1991

Catalog design : the art of creating
desire/ /

Edwards, Dianna.                    1741.67 E.C48 2001

clio 43rd awards annual. : the best in
international advertising and disign /

ROCKPORT.                    1741.67 RC49 2003

Clio awards. Clio awards (Gloucester,
Mass.).

                   1659.1 C C50 2001

Color design workbook : a real-world
guide to using color in graphic design /

Stone, Terry Lee.                    1741.6 S T51 2006

Color graphics : the power of color in
graphic design /

Triedman, Karen.                    1741.6 TC52 2002

Colour : n. the sensation produced by
rays of light of different wavelengths, a
particular variety of this /

Ambrose, Gavin.                    1745.4 AC53 2005

The commercials book Ettedugi , Peter.                    1741.605 EC54 1997

Communication arts 2000 advertising
annual 41

Coyne,Patrick.                    1659.1 C P55 2000

communication arts advertising annuall
38

cayne & blanclard inc,.                    1741.605 C C56 1997

communication arts advertising annuall
39

Cayne & Blanclard inc,.                    1741.605 C C57 1998

Communication marketing : une
perspective intégrée /

Belch,George E.                    1659.1 B C58 2005

Contemporary Advertising  Arens,.William F.                    1659.1 A C59 1996

Contemporary advertising Arens,William F                    1659.1 A C60 2006
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Contemporary advertising Arens,William F                    1659.1 A C61 2009

Contemporary advertising Arens, William F.                    1659.1 A C62 2004

Contemporary advertising Arens, William F.                    1659 A C63 2002

Contemporary advertising and integrated
marketing communications

Arens, William F.                    1659.1 A C64 2011

Creating brochures & booklets Adkins, Val, 1947-                    1686.2 AC65 1994

Creative advertising : ideas and
techiques from the world`s best
campaigns /

Pricken, Mario.                    3741.67 P C66 2004

Creative strategy in advertising Drewniany , Bonnie L.                    4659.132 DC67 2008

Designing brand identity : an essential
guide for the whole branding team /

Wheeler, Alina.                    1658.827 WD68 2009

Direct mail. Design library .                    1747.858 D.D69 1997

Direct response graphics : the best print
and electronic direct mail marketings /

Cullen, Cheryl Dangel.                    1658.8'72 CD70 2000

Dirty politics : deception, distraction, and
democracy /

Jamieson, Kathleen Hall.                    2659.1932 J D71 1992

The Discourse of Advertising Cook, Guy.                    1659.1014 C
D

72 2001

The Discourse of Advertising Cook, Guy.                    2659.1 CD73 1992

Do it wrong quickly : how the web
changes the old marketing rules /

Moran, Mike, 1958-                    1658.872 MW74 2008

Do political campaigns matter? :
campaign effects in elections and
referendums /

Farrell, David M., 1960-                    1324.73 F D75 2002

Electronic commerce : framework ,
technologies and applications /

bharat, Bhasker                    1381.1 B E76 2003

Epica book 14 : Europe's best advertising
/

Rawlins,Andrew.                    1741.6 RE77 2001

Essentials of contemporary advertising Arens, William F.                    3659.1 A E78 2007

Essentials of media planning : a
marketing viewpoint /

Barban, Arnold M.                    1659.111 B E79 1993

Fashion graphics Baruel,Laura                    1741.6 BF80 2009

Fashion icon : the power and influence of
graphic design /

Toth, Mike, 1952-                    1659.19687
TF

81 2003

Foundations of marketing
communications : a European
perspective /

Pelsmacker, Patrick de,
1957-

                   3658.802 P F82 2005

The fundamentals of creative advertising Burtenshaw,Ken                    1659.1 BF83 2006

The fundamentals of creative advertising Burtenshaw,Ken                    1659.1 BF84 2011

The Future of advertising : new media,
new clients, new consumers in the post
-television age /

Cappo, Joe.                    1659.1 C F85 2003

Global marketing and advertising :
Understanding cultural paradoxes /

Mooij, Marieke K. de, 1943-                    1658.802 M G86 2010

Graphis Brochures 6. Pedersen,B.Martin                    1741.6 P G87 2007

Graphis design annual 2001 : the
international annual of  design and
illustration = ein internationaler Überblick
über die Packungsgestaltung = un
répertoire international des formes
démballage /

Pedersen,B. Martin.                    1741.60904
PG

88 2000
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Graphis packaging 8 : an international
compilation of package design = ein
internationaler Überblick über die
Packungsgestaltung = un répertoire
international des formes démballage /

Pedersen, B. Martin.                    1741.6 PG89 2000

How to produce effective TV commercials White, Hooper.                    1659.143 WH90 1986

Idea industry : how to crack the
advertising career code /

Robbs, Brett.                    1659.1 R I91 2008

Ideation Mahon, Nik.                    1659.1 MI92 2011

Integrated advertising, promotion, and
marketing communications

Clow, Kenneth E.                    1659.1 C I93 2007

Introduction to advertising and promotion
: an integrated marketing
communications perspective /

Belch, George E. (George
Eugene).

                   1659.1 BI94 1995

Introduction to marketing, advertising and
public relations

Jefkins, Frank William.                    1659 J.I95 1982

journaism , advertisement and public
relations

Bisht, M .S                    1659.1905 B J96 2011

Kleppner Advertising Procedure, Kleppner, Otto, 1899-                    1659.1 L A97 1941

Kleppner's advertising procedure Lane, W. Ronald, 1940-                    1659.1 L K98 2005

The Language of advertising : written
texts /

Goddard, Angela, 1954-                    1659.1014 G
L

99 2002

The language of advertising : written
texts /

Goddard, Angela, 1954-                    1401.41 GL100 1998

Layout workbook : a real-world guide to
building pages in graphic design /

Cullen, Kristin.                    1741.6 C L101 2005

Making it in advertising : an insider's
guide to career opportunities /

Mogel, Leonard.                    1659.10973 M
M

102 1993

No-copy advertising Dzamic, Lazar.                    1659.1 D N103 2001

one show interactive : advertising's best
interactive&new media /

swanepoel, kevine.                    1741.67 SO104 2001

One show interactive. : judged to be
advertising's best interactive and new
media /

Barrie, Bob.                    1741.670285
B.O

105 1998

Pictorial metaphor in advertising Forceville, Ch. (Charles).                    1659.1 FP106 1996

Planning for power advertising : a user's
manual for students and practitioners /

Halve, Anand Bhaskar,
1955-

                   1659.1 H P107 2005

Postcard graphics : the best advertising
and promotion design /

 Cho, Minnie.                    1741.67 CP108 1997

Practical radio promotions Roberts, Ted E. F.                    1659.142 RP109 1992

The Practice of advertising  Hart,Normam A .                    1659.1 HP110 1995

pranding design 3 graphic-sha publishing
co.ltd.

                   1741.67 G P111 2008

Promotional culture : advertising,
ideology, and symbolic expression /

Wernick, Andrew.                    1659.1 WP112 1991

Saatchi & Saatchi : the inside story / Kleinman, Philip.                    1659.1 K.S113 1989

Shooting for dollars : simple photo
techniques for greater eBay profits /

Grotta, Sally Wiener, 1949-                    1771 GS114 2005

Social communication in advertising :
consumption in the mediated
marketplace /

Leiss ,William .                    1659.1 LS115 2005

Social communication in advertising :
persons, products & images of well-being
/

Leiss, William, 1939-                    3659.1 LS116 1990

Stockworkbook : [photography] / Haller ,Susan.                    1779.0973 HS117 2000

Stuff. : index of advertisers / scott,alexis.                    1741.67 SS118 1998
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Technical and industrial advertising and
marketing.

Smith, P.I. Slee, 1905-                    1659.1 ST119 1963

TheEnd of Advertising as we know it Zyman, Sergio. .                    1659.1 ZE120 2002

TheHandbook of international marketing
communications

Monye.Sylvester O.                    1658.848 M H121 2000

This side of paradise Fitzgerald, F. Scott
(Francis Scott), 1896-1940.

                   3813.52 FS122 1996

Visual creativity : inspirational ideas for
advertising, animation and digital design /

Pricken, Mario.                    1741.6 P V123 2004

Web catalog cookbook Allen, Cliff, 1948-                    1380.1 A.W124 1997


